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                               Boy wins "Swap a Knife for a Life" competition  
         12-year-old Rahel Miah got a talent TV treat after winning a competition to design a logo in   support of the "Swap a Knife for a Life" campaign by police in Westminster.
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                     PCSO Sophie Chin with award winner Rahel Miah
The Westminster City School pupil was presented with £100 worth of sports vouchers, cinema tickets and an engraved trophy, along with £1,000 for his school to spend on art and sport. The prizes were presented to Rahel (pictured above with PCSO Sophie Chin) during a special assembly, along with a personal message of congratulations, recorded specially by Britain's Got Talent winners, the dance group Diversity.

 

Rahel's winning design has been etched onto the side of personal attack alarms, known as Life Alarms, which will be distributed to school pupils in Westminster as part of the Swap a Knife for a Life campaign. 

 

Swap a Knife for a Life is targeted at children aged 11 - 12, who have recently joined secondary school and who are going through a big period of change. The project has been designed to make children aware of the consequences of carrying a knife, getting involved in violence and to help the youngsters make the right life choices.

 

It came about after the daughter of Westminster PCSO, Sophie Chin was attacked by a group of girls on the way home from school. Following the attack, Sophie approached her senior officers about going into schools and talking directly to the children about knife crime and youth violence. 

Together with police and partnership colleagues she developed the idea of the interactive 'Chill' workshops which could be taken into secondary schools to highlight these problems and to get people thinking about the consequences of their actions. The competition to design a logo was launched alongside the campaign in April and pupils from schools across Westminster took part. The campaign will resume in the autumn for the next year's intake.
Sgt Karl Rogers, project leader, said: "The competition was designed to educate young children at an early age about the consequences of carrying knives. Rahel's logo was very eye-catching and supported our message to young people - don't take the chance make a choice."

